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A niche presentation design
agency with an expertise in
visual communication



We unblock your business
Growth through the Power of

visual communications design
& technology.
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Founder & Head Strategy, INK PPT
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Presentation Design Report Design

Branding and Identity

Social Media Design Motion Design Packaging Dt

How We Can Help

Brand Marketing Design Interactive Design

Video Production Ligellallgle

Web Design Product Presentation



Brands Who Trust Us
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Product launches Investor Pitches

Corporate profile High Stake Proposals

Sponsorship Decks

WHAT WE DO

Template Kits

Leadership Keynote

Event presentations
Sales & marketing Decks Consulting Decks



Our Presentation Approach
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BRIGADE

Buidding Positive Expenences
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Overall Approach and Process

Approach:

e Start by analyzing the brand guidelines, including color palette, fonts, and image preferences.

e Develop an initial design concept that aligns with the "We Stop at Nothing" luxury campaign.

e Create custom layouts and design elements while considering the client's target audience and
objectives.

e Incorporate high-quality images and visuals that resonate with Asian/Indian communities to
maintain cultural relevance.

e Ensure that the template is user-friendly and easy for the users and team to customize.

Process:

Discovery and Research
Design Concept Development
Template Creation

Quality Assurance

Feedback and Revisions
Documentation and Training
Final Delivery and Support
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Step 1: Discovery

e Data and Brand Analysis

e Audience Analysis - Key stakeholders using the template at present:

e Technical Analysis

e Objective Mapping

e Competitor Benchmarking

e Data Management - Data collection, Asset management & Image library

e Understanding Compliance and Legal Requirements - This may include disclaimers, privacy

statements, copyright notices, or any other necessary information.




Step 2: Dissection

e Storyboarding: Create a detailed storyboard or wireframes for the template to visualize the structure
and flow of presentations.

e Template Component Planning: Define the specific components needed in the template kit, such as
title slides, content slides, data visualization elements, and image-focused slides.

e Design Concepts: Create initial design concepts and mockups that reflect the brand's luxury theme
and the campaign messaging. Present these concepts to the client for feedback and approval.

e ContentInventory: Inventory existing client materials, such as images of key developments, amenities,
interiors, and team member photos. Organize these assets for use in the template.

e User Personas: Develop user personas for different stakeholder groups (e.g., investors, HR
professionals, marketers) to understand their unique needs and preferences.

e Functional Requirements: Identify any special functionality requirements, such as interactive
elements or animations, that need to be incorporated into the template.




Develop

e Template Design: Begin designing each component of the template, adhering to the approved design
concepts and brand guidelines. This includes crafting layouts, selecting fonts, and creating color
schemes.

e Image Integration: Incorporate high-quality images and graphics from the client’s repository into the
template design, ensuring they align with the luxury theme.

e ContentIntegration: Populate the template with sample content to showcase its functionality and
aesthetics. This includes creating example slides and data visualizations.

e Modular Components: Design template components in a modular fashion so that they can be easily
updated or replaced as needed.

e Testing and Quality Assurance: Thoroughly test the template across various devices and platforms to
ensure it functions correctly and maintains visual consistency.
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Phase 3

L Usability Training & Support

Documentation




Step 6 - Deployment and Support

e Rollout Strategy: Develop a strategy for rolling out the template kit across different departments and
teams within the client's organization, including training schedules.

e Version Control: Implement version control mechanisms to track and manage template updates and
revisions.

e Review and Feedback: Present the completed template kit to the client for a final review and gather
any last-minute feedback or adjustments.

e Documentation Creation: Prepare comprehensive documentation that includes usage guidelines,
customization instructions, and troubleshooting tips. Ensure this documentation is easily accessible to
the client.

e Training Sessions: Conduct training sessions for the client's team to ensure they are proficient in using
and customizing the template.

e Delivery: Provide the finalized template kit, including all components and documentation, to the client
in a format that is convenient for them.

e Post-Delivery Support: Offer ongoing support for any questions, issues, or updates that may arise
during the client's use of the template.




INKPPT Guarantee

¥ Genuine licensing
i Legal Contracts on all the Terms
@ Lifelong Data Access

L 100% editable Files to You

@ 100% Transparency on charges

¥

Data Secure IP

Geofencing Transfer Protection

M| Subscription Dashboard Tracker

‘W 8-Step Quality Check Process
I \DA Bound Contracts
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9 Years of industry Reputation

x | Ry [

;‘1 - ‘:

Zero Brand Hub Scalable
Piracy Management Support



A Dynamic Creative Team
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Ayushi Jain Ankit Chauhan Deveshwar Puneet Chauhan Ankush Dahiya

strategy Lead & CFO Lead - Strategy & Demand Gen Lead - IT & Product Senior Lead - Delivery Lead - Strategic Partnerships
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Nishtha Pal Vinita Ojha Aswin Kumar Vibha Parakh Ankit Sonker Nikita
Creative Project Manager Creative Project Manager Creative Project Manager Creative Project Manager Lead - Motion Designer Lead - Creative & Design Strategy
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Sakshi Raashi Ankit Gupta Raha Deepika Maan
Founder & Head Strotegy Senior Communication Designer Lead - Creative & Design Strategy. Communication Designer Communication Designer - Digital Communication Designer - Design Ops. Motion & Creative Designer
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Aakansha Sonker Bhawan Swapna Shivansh Abhii

Motion & Creative Designer Junior Graphic Designer Junior Graphic Designer Motion & Creative Designer ijeet

Mation & Creative Designer



Stringent Quality Control Process

QC READABILITY CHECKUST (0/8) QC BRANDING CHECKLIST (0/6) QC FILE QUALITY CHECKLIST (0N15)
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100% EDITABLE FILES
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Thank You




